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Abstract

Company's website is an important
marketing tool and channel to help
companies improve organizational

performance. Past research has pointed out
the links between marketing and competitive
strategies are very important, but the
company how to respond to different
organizations on the website marketing
strategy for the study is still limited. In this
study the use of Miles and Snow (1978)
referred to the strategy classification, depth
interviews, through interviews with a total of
eight site designers to explore how to
effectively support the company's Web site
strategy of different companies. This study
through grounded theory to find that different
companies of business strategy will use
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different types of Web sites as marketing
tools, and display characteristics of specific
sites, such as: prospector companies usually
tend to website of prospector type and the
characteristics of website have rich
information, update fast, and attention to
consumer services. Finally this study also
proposed 19 propositions about websites
supporting different business strategy, and
the follow-up study for validation.

Keywords: Website, Classification of Business
Strategy, Marketing, In-depth Interviews,
Grounded Theory
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